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Development and Evaluation of the Efficiency of an
Online Social Media Video to Promote Knowledge about
Orthodontic Treatment in Adolescents : A Case Study of
Students in Two Schools in Amphoe Muang Chiang Mai
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Abstract

Objectives: The purposes of this study were
to develop a social media video to promote know-
ledge about orthodontic treatment in adolescents

and to evaluate 1ts cfficiency and audience’s satis-
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faction

Materials and Methods: This study com-
prised two sessions. The first session consisted of
the production of an interactive video designed to
be launched on the social media Youtube website
to promote correct knowledge about orthodontic
treatment for adolescent audiences. The second
session consisted of the evaluation of the audienc-
es’ correct knowledge in orthodontic treatment and
their satisfaction via questionaires. The sample
for this study consisted of 60 adolescents (16-18
years). The first questionnaire consisted of two
parts. Part I was used to assess the audiences’ cor-
rect knowledge about orthodontic treatment in
adolescents (total score 12 points), and to assess
the audiences’ attitude to orthodontic treatment
(total score 90 points) before and after waitch-
ing the video. This questionnaire was adminis-
tered before and after showing the video. Part 11
was used to evaluate the audiences’ satisfaction
towards this video from four aspects: story conti-
nuity, content, benefit and overall satisfaction. This
questionnaire was administered only after showing
the video. The content validity of the questionnaire
was approved by two experts, and tested in similar
but separate samples. Data were analyzed using
descriptive statistics and the Paired T-test.

Results: The audiences’ correct knowledge
about orthodontic treatment in adolescents and atti-
tude score were statistically significantly improved
after watching the video (p<.001). The audiences’
mean satisfaction scores were high (score 4 of 5)
for all four aspects: story continuity (4.544+0.523),
content (4.446:0.471), benefit (4.571+£0.618) and
overall satisfaction (4.537+0.506).
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Conclusions: The sample audiences were sat-
isfied with this video. They had better understand-
ing regarding orthodontic treatment in adolescents
after watching the video as well as improved atti-
tude towards the orthodontic treatment.

Keywords: social media, adolescents, orthodon-

tics, efficiency, satisfaction

TAA"Y Tansumguoamsdaiuud s Toguillivan
S SanilsaafinnindosinousmsiamsEuig
vunwnmdduglieietuiidasmsdaruiauniu’®
TunnuaswaaiunuwnddnlngldimnnudAy iy
ms'i"ﬂmmaﬁumﬂ's:mﬁmﬂmﬁa‘dwuﬁlﬂﬂmmnﬁau
Auuazmsuafeafinaund vinliswimidusiAe 43
iu? uldhmsdaituazideetofiniu fodovioss
tafeefineeRorz o Aituiy Wu anudeslumade
Aununzwandauszniunisldeiaediodniu, Any
darlumafinsniuazsts uszmsfunduuosiulunsd
FauldlildindasiionsgmwauAwuziivesiusunng
weiluyuusasonguipguduluginuesiinisdadu
szt iigmieiu, Wannupdinam, Winadony
iula uasilwsanimuesldvimuaguiiou ums
munszuasddulaolinazminfonaiioiorufatuain
Assaiy 18R ANuduUInT Rt uRauMIAET,
Arusnlumsiudssmuens Bnviomsinfuded
lddnefiune SaaziiuldhnduiojulirudAnifn
AuUsziings gluneiunnssudniuuanmdieainngy

yuauwngathataau®

" Usznouduiafuiirunfiugs
AfinuAsiumadaiuIndumsliviimunduiioua:
sunszuauriy donsliAailgwiAfunsTARY Wy
madniulasludndudosmand g msdaiuuiy
CRTETRNS
ANnuwenenulunuEsmdayamsiafuvesiogu
Tugemgsonan Aonauiudulugn generation Z filfin
il wA. 2538-2555 Famdulaulugaresnalulad

wazilmiihfofos g seudmIudureiidentiggn



